MMRC conducts awareness
drive for citizens on Metrolll
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In order to create aware-
ness about the Metro III
(Colaba-Bandra-SEEPZ)
line, the Mumbai Metro
Rail Corporation (MMRC)
conducted a signature cam-
paign on Tuesday at
Churchgate railway station.
This campaign aimed to
spread awareness among
citizens about the signifi-
cance and need of an un-
derground metro line for
the city.

The campaign also was
aimed at calling upon com-

muters to showcase their
support towards Metro Line
III, which will help improve
connectivity from South
Mumbai to western sub-
urbs through an under-
ground corridor via Ban-
dra-Kurla-Complex (BKC).
More than 450 commuters
including students of
Sydenham College, partici-
pated in the campaign.
MMRC has setup an infor-
mation kiosk at Churchgate
station for educating com-
muters on the economical
and ecological benefits of
Mumbai Metro Line III.



